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LEGAL NOTICE: 
 
The Publisher has strived to be as accurate and complete as possible in the creation of this report, notwithstanding the fact that 
he does not warrant or represent at any time that the contents within are accurate due to the rapidly changing nature of the 
Internet. While all attempts have been made to verify information provided in this publication, the Publisher assumes no 
responsibility for errors, omissions, or contrary interpretation of the subject matter herein. Any perceived slights of specific 
persons, peoples, or organizations are unintentional. In practical advice books, like anything else in life, there are no guarantees 
of income made. Readers are cautioned to reply on their own judgment about their individual circumstances to act accordingly. 
This book is not intended for use as a source of legal, business, accounting or financial advice. All readers are advised to seek 
services of competent professionals in legal, business, accounting, and finance field. 
 

You are encouraged to print this book for easy reading. 
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About The Author 

Striving to earn extra income, Ryan started learning internet business and how to 
make money online. When starting out he worked on his internet business part-
time, every single day spending every second of his free time developing and 
testing ideas. He did all of this while still performing normal daily responsibilities. 
 
He was determined and motivated to build a better life for his family and to live a 
ƭƛŦŜ άƻǳǘ ǎƛŘŜ ƻŦ ǘƘŜ ōƻȄέ ƻŦ ǘƘŜ ф-5 world. After much perseverance and at times 
very little sleep, he started to make real money online and it haǎƴΩǘ ǎǘƻǇǇŜŘ ǎƛƴŎŜΦ 
 
From his experience as a self learned online entrepreneur, Ryan decided to teach 
online entrepreneurship to people all over the globe in order to help people. 
 
Ryan is extremely passionate about teaching online business because it truly can 
help you achieve your dreams and life a better life. Ryan is living testament that 
anyone can change their life with the internet if they are willing to learn and take 
action. 
 
  



Write a Good Article IŜǊŜΩǎ Iƻǿ 

Article writing does not have to be hard, and your article does not have to be a 

masterpiece, I'll give you some shortcuts in the next chapter to help speed up 

your writing and get you writing about topics you know nothing about, but for 

now then know your article does not have to be magazine quality. 

I have hired writers who have written things which were just incredible, they 

really knew how to write and I'd love to be able to write like them. But I am just 

an average person, with average writing skills, I write this guide like I write my 

articles, friendly and down to earth, it conveys what I want it to but it is no 

Shakespeare. 

In fact I encourage you to write just like you speak, when I read articles that are 

all pumped up and grammatically perfect and journalistic, then unless it is on a 

news site, it is a big turnoff. I think most people online prefer down to earth 

writing as they know it comes from someone like them (of course if your niche is 

journalism or something like that then ignore everything in this chapter!). 

So research your article like I will discuss in the next chapter, then just start 

writing, write an introduction, a body, and then close off the article, let's look at 

each part in more detail. 

Introduction: This is the first paragraph where you need to grab their attention, 

and let them know you are speaking to them, if they were searching for 

information on how to housetrain their dog then you need to make sure they 

know in the first sentence or two that that is what you are going to be talking 

about. 

Try to make it interesting and engaging, and lead into what you are going to talk 

about or what you have to offer them. Talk about their problem and empathise 

with them so they know that you are there to help, so you might start off with: 

'Isn't house training a puppy a nightmare? You try to get them to hold it in and 

give you a sign that they need to go out, but when you turn your back for just one 

ƳƛƴǳǘŜ ǘƘŜƴ ȅƻǳ ƘŜŀǊ ǘƘŀǘ ŘǊŜŀŘŜŘ ǎƻǳƴŘ ƻŦ ǊǳƴƴƛƴƎ ǿŀǘŜǊΧ ¢ƘŜǊŜ ŀǊŜ ǘƘƛƴƎǎ ȅƻǳ 



can do to drastically speed up the 

process though, let's go through my 

top 5 tips on how to housetrain your 

puppy.' 

You can see how I have let them 

know I am on their side and that I 

have a possible solution to help 

them. 

The body: This is just the main part 

of the article where you give them 

all the information you promised 

them, keep paragraphs short and snappy and break up the content if you can, so 

if you have 5 tips then number them, or use one paragraph per tip with a short 

header in bold for each etc, just so it is not an expanse of writing *cough* see 

Ƙƻǿ L ŘƛŘ ǘƘŀǘ ǿƛǘƘ ǘƘŜ ƘŜŀŘƛƴƎǎ ŦƻǊ ǘƘƛǎ ōƛǘΧ *cough* 

Closing it off: Here is where you finish off the article and provide them with 

information how to move forward, summarise what you just told them briefly or 

maybe just reiterate the main point or top tip, then give them some action steps 

so they can go and get the results they want. 

Finally put in your resource box which entices them to your website and offers, I 

have a whole chapter on that later on because that is incredibly important. 

{ƻ ǘƘŜǊŜ ȅƻǳ ƎƻΣ ǘƻ ǎǳƳƳŀǊƛǎŜΧ ƴƻ LϥƳ ƪƛŘŘƛƴƎΣ ǘƘƛǎ ƛǎ ƴƻǘ ŀƴ ŀǊǘƛŎƭŜ ǎƻ ƭŜǘϥǎ Ƨǳǎǘ 

move straight onto the main problems people encounter with articles. 

Tips To Get Articles Read 
AǊǘƛŎƭŜǎ ƘŀǾŜ ǘƻ ōŜ ǿǊƛǘǘŜƴ ǘƻ ōŜ ǊŜŀŘΦ LǘΩǎ Ƨǳǎǘ ŀ ƳŀǘǘŜǊ ƻŦ ƳŀƪƛƴƎ ǘƘŜƳ ƎƻƻŘΦ 
aŀƪƛƴƎ ŀ ƎƻƻŘ ŀǊǘƛŎƭŜ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƻ ōŜ ǎǘǊŜƴǳƻǳǎ ŀƴŘ ǎǘǊŀƛƴƛƴƎΦ ¢ƘŜǊŜ ŀǊŜ Ƨǳǎǘ 
some points needed to be reminded of, and some guides to follow. Once you get 
the hang of it, writing articles could be fun 
 



To make sure that your articles get read and enjoyed, here are six red-hot tips to 
get your articles read. These tips will make your articles readable and interesting. 
 
1) Use short paragraphs. 
When the paragraph are very long, the words get jumbled in the mind of the 
reader just looking at it. It can get quite confusing and too much of a hard work to 
read. The reader will just quickly disregard the paragraph and move on to much 
easier reading articles that are good to look at as well as read. Paragraphs can 
be a single sentence, sometimes even a single word! 
 
2) Make use of numbers or bullets. 
As each point is stressed out, numbers and bullets can quickly make the point 
easy to remember and digest. As each point, tip, guide or method is started with 
a bullet or point, readers will know that this is where the tips start and getting 
stressed. Format you bullets and numbers with indentations so that your article 
ǿƻƴΩǘ ƭƻƻƪ ƭƛƪŜ ŀ ǎƛƴƎƭŜ ōƭƻŎƪ ƻŦ ǎǉǳŀǊŜ ǇŀǊŀƎǊŀǇƘǎΦ !ŘŘ ŀ ƭƛǘǘƭŜ ōƛǘ ƻŦ ŦƭŀƛǊ ŀƴŘ 
pizzazz to your articles shape. 
 
3) Use Sub-headings to sub-divide your paragraphs in the page. 
Doing this will break each point into sections but still would be incorporated into 
one whole article. It would also be easy for the reader to move on from one point 
to another; the transition would be smooth and easy. You will never lose your 
readers attention as well as the point and direction to where the article is 
pointing. 
 
4) Provide a good attention-grabbing title or header. 
LŦ ȅƻǳǊ ǘƛǘƭŜ Ŏŀƴ ŜƴǘƛŎŜ ŀ ǇŜǊǎƻƴΩǎ ŎǳǊƛƻǎƛǘȅ ȅƻǳΩǊŜ ŀƭǊŜŀŘȅ ƘŀƭŦǿŀȅ ƛƴ ƎŜǘǘƛƴƎ ŀ 
person to read your article. Use statements and questions that utilize keywords 
that people are looking for. Provide titles or headers that describe your articles 
content but should also be short and concise. 
 
¦ǎŜ ǘƛǘƭŜǎ ƭƛƪŜΣ άTips on making her want you moreέΣ ƻǊ άHow to make her swoon 
and blushέ Φ¸ƻǳ ŎƻǳƭŘ ŀƭǎƻ ǳǎŜ ǘƛǘƭŜǎ ǘƘŀǘ Ŏŀƴ ŎƻƳƳŀnd people, for example, 
άMake her yours in six easy WaysέΦ ¢ƘŜǎŜ ǘȅǇŜǎ ƻŦ ǘƛǘƭŜǎ ǊŜŀŎƘ ƻǳǘ ǘƻ ŀ ǇŜǊǎƻƴǎΩ 
emotions and makes them interested. 
 
5) Keep them interested from the start to the finish. 



From your opening paragraph, use real life situations that can be adopted by the 
ǊŜŀŘŜǊΦ ¦ǎŜ ƎƻƻŘ ŘŜǎŎǊƛǇǘƛƻƴǎ ŀƴŘ ƳŜǘŀǇƘƻǊǎ ǘƻ ŘǊƛǾŜ ƛƴ ȅƻǳǊ ǇƻƛƴǘΣ Ƨǳǎǘ ŘƻƴΩǘ 
over do it. Driving your examples with graphic metaphors and similes would 
make it easy for them to imagine what you are talking about. Making the 
experience pleasurable and enjoyable for them. 
 
6) Utilize figures when necessary and not just ordinary and insipid statements. 
Using specific facts and figures can heighten your article because it makes it 
authoritative. But do not make it too formal, it should be light and easy in them 
and flow. Like a friendly teacher having a little chat with an eager student. 

The Main Problems People Encounter 

There are basically two problems people complain about when they come to use 

articles in their marketing strategy, the first is that they know nothing about the 

subject (if you are creating a niche website for instance) 

and the second is that writing articles takes too long, 

let's blow both of those problems out of the water right 

now: 

Writing about topics you know nothing about 

I have written on all sorts of topics, from Forex to rose 

gardening, to women's exercises and dog food recipes. Yet I know nothing about 

most of them. 

For most subjects, then all you need to do is go out and find articles talking 

about the subject you want to write about. Say you are looking at problems rose 

gardeners have, then use Google to find a few pages which talk about the top 

problems they face, maybe head over to EzineArticles.com and find some articles 

people have written. 

Then read through them all until you are happy you get the gist of what they are 

saying, then close them down (so you aren't tempted to copy anything from 

them) and just start to write, don't stop or think too much about anything until 

the end or you'll stop and start and ruin your flow. 

http://ezinearticles.com/


If you need to go back and check out a name etc or go through them again then 

do that, but you should have studied the research materials enough at the start 

so you can just churn out a 250-500 word article from what you read. 

Make sure you don't copy any of it! Using other material as research then 

forming your own article based on that should be ok, but using actual content 

from another site is of course illegal. 

Now for harder subjects like Forex you may have to do some more work, either 

get together some research material and then spend some more time looking up 

the concepts discussed in it until you are happy you understand it all, and then 

write your article.  

 

Writing articles takes too long? 

Nonsense! I can churn out articles in under 10 minutes if I don't have to research 

them, 15 minutes if I do! 

First of all, I gave you a great method above for writing articles quickly. Another 

way you can write articles really quickly is use the articles I gave you and then 

just literally rewrite them. You don't have to worry about so you can literally just 

read through a paragraph, then rewrite that in your own words, read the next and 

ǎƻ ƻƴΧ  

The reason this cuts down the time it takes to write an article is because you don't 

need to think of an angle like '3 Steps to do..' or '10 Things You Shouldn't do 

²ƘŜƴΧϥ ŜǘŎΣ ȅƻǳ Ŏŀƴ Ƨǳǎǘ ōƭƛƴŘƭȅ ŎƻǇȅ ǘƘŜƛǊ ŀƴƎƭŜ ƛƴǘƻ ȅƻǳǊ ƻǿƴ ǿƻǊŘǎ. 

How to increase your productivity by 50% 

Even with all these tips so far then article writing can be time consuming, which is 

why you need to make sure you squeeze every last bit of wasted time out of the 

process. 

If you need to have articles to submit, but also articles for a website, then the 

quickest way I know of to increase your productivity massively is when you 



write a unique article, then straight away rewrite that to make another one 

saying the same thing. 

All the research material or the content of the PLR articles I gave you will be fresh 

in your mind, so it is a lot quicker to churn out another article right then than to 

have to go and start a fresh one, this gives you two unique articles that say exactly 

the same thing. If you are putting one on your site and submitting the other to 

directories or using it on web 2.0 sites then it doesn't matter that they both say 

the same thing as they will be in two totally different places! 

Try it, you'll find the second article goes much faster and smoother! 

 

Where to Submit to 

Submit to the main article directories for traffic, but don't dismiss the others as in 

the future they are a convenient place to get links from. 

So here are my top choices in terms of the traffic they can get you: 

EzineArticles.com 

GoArticles.com 

Buzzle.com (unique articles only) 

Searchwarp.com 

Articlealley.com 

Amazines.com 

Articlebase.com 

Web-source.net 

I believe that your time is best served in writing more articles for the top 

directories and looking after the ones you have already submitted, rather than 

submitting the same articles all over the place. 

http://www.ezinearticles.com/
http://www.goarticles.com/
http://www.buzzle.com/
http://www.searchwarp.com/
http://www.articlealley.com/
http://www.amazines.com/
http://www.articlebase.com/
http://www.web-source.net/


Getting Free Search Engine Traffic 

[ŜǘΩǎ look at the 3 step process to getting your 

articles ranked: 

1. Research 

2. Construction 

3. Backlinks 

 

IMPORTANT! Keywords and Keyword Phrases. 
An article must always be centered on the keywords and keyword phrases. As 
each website visitor goes to a site, there are those who are just merely browsing 
but actually looking for a specific something. When this happens, a searcher 
usually goes to a search engine and types in the keywords they are looking for 
(e.g. Toyota Camry, Meningitis, Tax Lawyer and Etcetera). It could be anything 
they want. 

Research 

The first thing you need to do is research the terms that you want to target, so 

first of all head over to the Google keyword tool at: 

https://adwords.google.co.uk/select/KeywordToolExternal 

SIDE NOTE 

Some of the Best Free Keyword Tools Include 
 
a) http://www.goodkeywords.com 
b) https://adwords.google.com/select/KeywordToolExternal 
c) http://www.spyfu.com 

Change the country at the top to 'All countries and territories' and then type a 

word or two into the search box to do with your niche (enter different phrases on 

different lines), enter the captcha characters and click 'Get keyword ideas'. So for 

the acne niche then it would look like this:  

  

https://adwords.google.co.uk/select/KeywordToolExternal


 

 

 

 

 

 

 

 

The results that come up show the monthly searches made in Google for the past 

month, and the second column is the average monthly volume. Search volume is 

not always a sign of how competitive a phrase is going to be to rank for, but it is a 

good start because the higher search volume terms will be competed for by the 

people with big sites and big budgets, the much smaller search volume keywords 

should be easier to beat the competition on. 

Sort the data into descending order by search volume by clicking once on the 

header for the second column of figures: 

 

 

 

 

 

 



Now look down the list until you get to phrases with 3 or more words in them, 

typically the longer the phrase then the more focussed the searcher is on getting 

an answer, the less competition there is, and the fewer searches there are. 

I start looking around the 1000 searches per month range, and I use the average 

volume column, the 'Global Monthly Search Volume' column as it is called now.  

Go down the list and you are trying to find keywords that you can write about but 

which also gel with what you are trying to promote (that is important!). So there 

is no point in trying to rank for 'best acne pill' if my site promotes an offer for an 

ebook on acne, you might get some conversions, but the searcher already has it in 

their head that they want a pill not an ebook. 

So make a list of phrases that you like the look of in Excel or Notepad, and if you 

are struggling to get many with smaller search volumes then dig deeper. So in 

the search results I have above then two of the top phrases are 'cure acne' and 

'care acne' - type them in as your search phrases instead and you'll dig deeper 

into those phrases and hopefully get some different low volume phrases you can 

use. 

Now the next step is to search for the amount of sites that have that exact 

phrase in the title or description of their page. That gives us a rough figure as a 

further idea of the level of competition. We have discussed how important the 

title tag can be in SEO, so any page without the exact phrase in it is probably not 

specifically aiming to rank for it. 

To do this then search for the term again, but enclose it in speech marks this time 

so Google only finds pages with that term in either the title or description of the 

page, like this: 

  



 

 

 

 

 

 

 

 

 

 

 

 

 

 

These results are not relevant to anything other than the level of competition, 

nobody will really search for the term in speech marks so don't get excited if it 

changes so all the pages on the front page are easy to beat. While some of the 

other pages you saw on the front page for the last search may not have the term 

in their title or description tags, then if they are on the front page they are doing 

something Google likes and are still the pages you need to beat. 

Now the figure you are looking for is in the top right of the search area: 

  



 

 

 

You can see there are 1,300 results when you search in speech marks, this is a 

rough idea of your competition. Some people say anything with less than 50,000 

results can be beaten by EzineArticles.com with a bit of work, and anything below 

20,000 should be even easier, but again you'll get some keywords with just 5,000 

results you can't seem to rank for and others with 50,000 you'll rank for in a 

heartbeat, this is just a rough idea. 

So you can see this has very little competition. 

IMPORTANT: Keyword Research and Selection  
Your goal is to find keywords with high traffic and low competition. Here are 
some guidelines 
 
 
1. Make sure each keyword has at least 300 or more global monthly searches. 
The more the better.  

2. Each keyword must have less than 300,000 competing pages in Google. The 
lower the better  

3. Make sure each keyword has less than 1,000 competing pages when using the 
άŀƭƭƛƴǘƛǘƭŜ:έ search modifier.  The lower the better 

4. Each keyword must have 3 or more words.  
 
Not only are long tail keywords easier to rank for but they are also more targeted. 
So you quality of visitor will increase. 
 

¢ƘŜ ƛŘŜŀƭ ƪŜȅǿƻǊŘ Ƙŀǎ Χ 
1. Over 1000 global monthly searches 
2. Less than 100,000 pages competing in Google 
оΦ [Ŝǎǎ ǘƘŀƴ млΣллл ǇŀƎŜǎ ƛƴ άǉǳƻǘŜǎέ competing 
3. Less than 7лл ά!ƭƭ Lƴ ¢ƛǘƭŜέ 



4. Multiple user generated content like Squidoo, Hubpages  and articles on the 
first page. 
 
I prefer to use DƻƻƎƭŜΩǎ YŜȅǿƻǊŘ ¢ƻƻƭ over any other keyword tool. Why? They are 
the authority in web traffic and it is good to know what they say gets traffic.. I will 
also say that  ²ƻǊŘǘǊŀŎƪŜǊΩǎ ŦǊŜŜ ǘƻƻƭ is also great for finding long-tail keywords.  
 
 

Construction 

 

Now it is time to write the articles, we discussed earlier how to write a good 

article so now let's talk about an important SEO concept, keyword density. This is 

a measure of how many times your keyword appears in the text per 100 words. 

This is another fiercely debated issue and everyone has their own 'magic number' 

which they swear works for them. The problem is that number is coming down all 

the time. It used to be anything up to 5% which to be honest makes your pages 

sound awful! But thankfully Google has recognised that as trying to spam the 

search engines and now most people use 1 - 2%. 

When submitting to article directories your article will be reviewed by a human 

editor so it needs to sound right. I typically use about 1%, but I might throw in a 

few variations of the keyword as well just to help things out. 

Which brings me to the next point, if you can get the keyword in exactly as it is 

then by all means do it, but only if it sounds natural. Some keywords might sound 

strange to put them in an article like, 'house train dog fast' - some people will just 

shoehorn that into their sentences to get their density up, but it is obvious to the 

editors what you are doing, and your reader thinks you are a bit strange but 

doesn't know why you are doing it! 

You need to write for both the reader and the search engines, so while some 

may disagree with me, then if I encounter a phrase like that I will add a word or 

two to it in order to make it sound right. So you could have something like, 'If you 

https://adwords.google.com/select/KeywordToolExternal
http://freekeywords.wordtracker.com/



